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Introduction

Let's Start with Brand Story
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Naventum is a strategy-led design studio focused on clarity,
structure, and forward momentum. The brand blends geometric
precision with purposeful storytelling to create modern, scalable
identities and digital experiences. Its visual system reflects direction,
progress, and intelligent design.

Brand Story
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The Identity



Primary Logo




Logo Variation

Ngventurq




Logo Mark

Modular Blocks: Represent
structure, stability, and system-
driven thinking.

N m

Geometric ‘N’ Form: Establishes a
bold, modern identity that reflects
clarity and direction.

Diagonal Cut: Adds momentum
and creates a forward-moving,
fast-forward feel.

Logo Breakdown




Logo Icons

Logo Mark Icons 07



Logo Misuse

« The logo is engineered —
don't twist it.

Don't use logo's like this

 No strokes, glows, drop
shadows, embossing, or 3D
effects.

* No scaling horizontally/
vertically.

* Preserve aspect ratio
always.
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Logo Usage

» Clear Space: Keep 1x logo height spacing on all sides. Nothing enters this
zone.

 Minimum Size: 48px (digital), 18mm (print) minimum for clarity.

 Backgrounds: Primary logo on light; white/light version on dark; maintain
4:1 contrast.

« Color Usage: Only brand-approved colors; no gradients unless defined.

» Composition: Align to grid/baseline; never change proportions.

« Photography: Place on clean areas with negative space; avoid busy
backgrounds.

Rules for logo usage
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Color Palette

Brand Colors
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Primary Colors

Blue

Use for: Primary brand
elements and key
highlights.

HEX #0037FF
RO G55 B 255

Brand Colors

Yellow

Use for: Accent color for
emphasis and
callouts.

HEX #FFF500
R 255 G 245 B 0O

Black

Use for: Typography and
strong contrast
elements.

HEX #000000
ROGOBO

White

Use for: Clean backgrounds
and negative space.

HEX #FFFFFF
R 255 G 255 B 255
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Typography




Brand Emotion

Qurova

Use it only where emotion matters. Don't spamiit.
Purpose: To add personality, elegance, and mood.




Brand Voice

Gilroy

Headlines, titles, key messaging, and strong visual
statements.

Fonts
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Hierarchy
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Bold Medium

Heqding 1 Heading 3

Heading 4

Heading 2




Highlights

Naventum is a strategy-led design studio focused on
clarity, structure, and forward momentum.

With Use of different font weights and emotional font




Graphics

Elements, Icons, Shapes
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Shapes

Fonts
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Imagery
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Style Guide

Application




Style Guide
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Social Media

Twitter / X

Naventum @

@thenaventum

We craft purposeful brands through storytelling,
strategy & design.

</ India (& thenaventum.com

Joined February 2008
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Social Media

Instagram profile page

thenaventum Q

o 433 10.8K 42
n Posts Followers  Following

We craft purposeful brands through storytelling,
strategy & design.

Product/service
kilian.ai

Following v Message Contact +2

m
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Social Med

POStS Te m p I Gtes r::; zr?:;ess?g?nn'tthey need
Discipline.

Consistency builds trust. Trust builds revenue.

Lorem ipsum UI/UX improvements

@thenaventum
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Stop Designing
Features, Start Designing

Outcomes

Building digital experiences that perform.
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Ul/UX improvements

f1aventum

Canvas of
Collaboration

Join us for a hands-on collaboration
meet-up — ideas, design, strategy, all
in one room.

Hyderabad

07 January 2025
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Collaterals

Email Signature Prashant Kulshrestha

Co-Founder
& Head of Experience Innovation

prashant@thenaventum.com

www . thenaventum. com
+91 9680405537

f1aventum

</ prashant@thenaventum.com

Prashant Kulshrestha
% +91 9680405537 Head of Experience Innovation

@ www.thenaventum.com
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Collaterals

Letterhead

| ] -
(1aventum oot s e Buiing

Letter To

Lorem Ipsum is simply
dummy text of the printing
and typesetting industry.

Hello Ji Cha ha Piloo,

has been the industry's standard dummy text ever since the 1500s, when an unknown printer took a galley
of type and scrambled it to make a type specimen book. It has survived not only five centuries, but also
the leap into electronic typesetting, remaining essentially unchanged.

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem lpsum has been the
industry's standard dummy text ever since the 1500s, when an unknown printer took a galley of type and
scrambled it to make a type specimen book. It has survived not only five centuries, but also the leap into
electronic typesetting, remaining essentially unchanged.

Lorem Ipsum is simply dummy text of the printing and typesetting industry. Lorem lpsum has been the
industry's standard dummy text ever since the 1500s, when an unknown printer took a galley of type and
scrambled it to make a type specimen book.

Regards

Prashant Kulshrestha
Head of Experience Inovation
prashant@thenaventum.com

Hello Ji Cha ha Piloo, humara copyright h
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Collaterals

Business Card
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